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The increasing number of female websites has influenced female body images 
greatly by its huge amount of information, multi-media technology and broad interact 
communication space. Under the “Beauty” public opinions, female has formed 
obvious passive and inaccurate body image and behaved psychological and physical 
problems such as self-contempt, body-hatred, bulimia, nervosa, social contact phobias, 
etc. The study re-extracted key arguments on female body image and media studies, 
researched “lady.qq.com”, which represents typical information female websites. And 
the research studied the relation between female body image and Internet critically. 
Based on interdisciplinary, the study combined qualitative and quantitative 
research methods. First it made content analysis and gained results as follows: 
1 “lady.qq.com” displays consumerism-oriented features and the trend of 
globalization. 2 “lady.qq.com” represents obvious male chauvinism discourse and 
gendered female ethos. 3 “lady.qq.com” offers many texts on “Ideal Thinness” and 
internalization of “body problems, beauty standards, self-control of female body”. 4 
“Netizens” have established public opinions on female body image dissatisfaction 
together with traditional opinion leaders. 
Then the study analyzed critically the results with typical texts. And it extracted 
arguments as follows: 
1 Female body has become “Inorganic Substance” in the mass consumption 
society. 
2 Under the male chauvinism discourse and “Gaze” pressure, media has 
produced a lot of message to stabilize female “Other” ethos. 3 Female has become 
“Assentor” of disciplinary power by struggling with her body. 
At last the study suggested built media literacy of “Performativity” as the female 
positive body image education and set up Internet information supervising systems. 
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2010 年统计报告显示，截至 2009 年 12 月 31 日，中国网民规模达到 3.84 亿人，
普及率达到 28.9%，超过全球平均水平；网民规模较 2008 年增长 8600 万人，













                                                        

























































































































































他人的态度以及与他人的互动(Schilder, P., 1950)。 
二十世纪六十年代后，体像的定义随着研究的深入和广泛变得更加具体，此
时最通用的定义是“个体的身体知觉意像” ( Williamson D.A., Barker S.E., 




九十年代初，体像被认为是静态与动态结合的多维概念。A.A Gleghorn, L.A. 
Penner, P.S. Power 和 R. Schulman 认为，体像不仅是知觉层面的，还包括个体对
身体的感受，他们明确将体像的自我感受纳入概念之内 (Gleghorn A.A., Penner 
















的概念是多层面的，应该用复数形式“Body Images”来表示(Cash T. F., Pruzinsky 







域（Grogan, S, 1999）。S.McElhone, J.M.Kearney, I.Giachetii. H.F.Zunft J.和
A.Martinez 指出，体像表征了个体身体的主观经验（experience）和个体对身体
经验的组织方式。作为自我概念的重要部分，体像包含了身体本身、社会和个人











注的相应的行为(CashT F, 2002a)。目前这个体像的定义为大多数研究者所接受。 
综上所述，体像的定义可以看做一个多维的结构，它是由个体对身体的认知
和与身体相关的社会意像所互动着构成，它是“个体对自己外表，身材和个性认
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